
The Student Questionnaire will enable you to talk directly with those that chew in school.  You will be able to identify which gender chews more, what age groups you will need to target, what words they respond to and much more so that you can target your marketing specifically to certain groups.  

If you have predominantly girls chewing who care about the hedgehog in question 15 then telling them how much it costs the school to clean gum up will be less effective than having a picture of a cute furry animal lying injured (or dead) having choked on a piece of gum.

You will probably end up with 2 or 3 different categories and you may need to address each individually, categories of gum droppers are discussed in Phase 2 of the GUS Guide and will give you the information you need to categorise your students.

Analysing the Answers

Questions 1 -5  Habits Within School

These questions will help you establish habits in the school.  You will know how many students chew on a regularly basis, whether they are obsessive chewers or just chew after they have had lunch, whether they chew in a particular location so that you can target this area or whether they chew everywhere and therefore you will need to target the whole school

Questions 6 & 7

6 – AGE You should notice a pattern in age groups.  

Year 7 – 8 are unlikely to be big gum chewers at school as they do not want to get into trouble and it’s not yet a fashion accessory or health necessity.  They are also unlikely to be able to purchase chewing gum frequently, parents still seem reluctant to let their children chew, particularly in public and in most cases this age group whilst having their own money mostly still shop with a parent and are therefore guided to purchase other sweets.  However those that do chew are unlikely to be disposing of their gum properly!

Years 9 – 10 this is the age group when habits begin to be formed.  Kids starts chewing because its ‘fashionable’ and ‘cool’.  They have more pocket money and buy independently from their parents and therefore are able to choose sweets themselves.  The different types of gum makes chewing ‘fun’, who can blow the biggest bubbles, mixing the different colours, trying different tastes including ‘mega hot’ gum means that the variety of gum on offer is simply to much for a child of this age to resist.  

Year 11, Sixth Form & College.  By now habits are being established.  Chewers have already got their pattern - frequent chewer, occasional chewer, can’t stand chewing, obsessive chewer.  Now though the reasons for chewing change, most within this age group are concerned with their personal hygiene and well being.  Chewing gum has many benefits, it helps freshen breath – great for after food, it cleans your teeth – keeping away the dentist and it helps break harmful habits like smoking, it also helps keep hunger pains away to stop embarrassing moments or keeps you on track with your diet.

Question 7 GENDER:  Within each age group there will be a sway towards a particular gender, usually ‘boys’ are predominant in the years 7, 8 and 9 with girls taking over from years 9-10.  By distinguishing ‘Male’ v ‘Female’ will help determine the focus of your marketing.

Question 8 WHY CHEW:
There are many reasons why people chew gum, this question gives the top answers that have been given in other surveys.  Most students will give at least one of these answers but note any different answers particularly if they become a common theme amongst your students.  These answers will help you with your student profile to understand how the students respond at different ages and different genders.

Questions 9 – 12 DISPOSAL - The way in which Students get rid of their gum can be categorised into 5 groups.  Information on these groups is given in the ‘Segmentation’ breakdown of the campaign.

Question 9 GET RID: Your aim is to use these responses to categories students into one of the Segmentation Groups.  The way in which students dispose determines their attitude towards gum dropping so that you can identify which ‘messages’ will get you a better response.

Students that put their gum in the bin or wrap it some of the time but occasionally drop it perhaps because there isn’t a bin in the vicinity are the easiest converters to disposing of their gum correctly every time.  They already know that they ‘shouldn’t drop gum’ but are probably unsure why.  Educating will reinforce what these students already thought was correct behaviour and will influence them to make the right decision every time.

The words Drop It / Stick It / Throw It / Spit It / Kick It are used to help you understand attitudes.  The Drop It students are generally guilty about their actions or give an excuse such as there wasn’t a bin around or my mates do it, they tend to Drop It in a corner or under a bush or in a gutter somewhere where other students won’t tread on it or sit in it, and they are usually discreet about how they do this.  The Spit It, Throw It, Kick It & Swallow It students will be your hardest groups to convert, however their attitudes are dependant on age and gender.  Young boys like to make a game out of kicking gum – see who gets it the furthest, whilst older students may be individually challenging, they may not care whose watching them and make it obvious what they are doing sometimes even using it for bullying.  They have no consideration for the damage to the environment, the harm to animals or the cost to you.  The Stick It person could fall into any category – categorise them according to what other answer they put this with, if they tick nothing else or tick Drop It, Wrap It, Bin It then it is likely they feel guilty about their actions as they will discreetly stick perhaps because the teacher is watching or they are just embarrassed to get up and use a bin, however if they also ticked Kick It, Throw It, Swallow It or Spit It then they will be very blatant about where they Stick It effectively doing it on purpose.

Questions 10 -11 reaffirms students attitudes helping you to identify which segment they belong in.

Segments are discussed in the GUS Guide in more detail to help you categorise the students

Questions 12-18 - EDUCATION
From these questions you will gain the level of student knowledge on the key issues you will use for your marketing.  Do they know about the Recycling possibilities of gum? Do they know how much it Costs to clean gum up? or what Harm or Damage it can cause? and do they know they can get Fined for dropping gum?

Question 19 – CAMPAIGN THEME
This question reaffirms the above issues but asks which are important to the student, this answer will help determine your campaign theme. 

Campaign Themes are discussed in PHASE II of the GUS Guide in more detail
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